
converting shoppers into buyersDataSource

Features

Comprehensive product information 

With timely, complete, and accurate professional content 

covering close to 5 million product SKUs in 35 markets 

and 15 languages, CNET Content Solutions is the #1 

source for product content in Information Technology, 

Consumer Electronics, and Appliances/White Goods.

Advanced search capabilities 

Guide consumers through refined searches to find 

the desired products with searchable attributes.

Side-by-side product comparisons 

Provide compelling and detailed feature comparisons 

between products.

Related products and accessories 

Offer recommendations of complementary products 

to also consider at the time of purchase.

Compatibility choices 

Help consumers find accessories that are compatible 

with a specific product.

Benefits

Decrease e-commerce costs

Remove the cost of in-house development of product 

catalog content and maintenance of SKUs and redeploy 

resources to support your areas of core competency 

and differentiation.

Increase e-commerce revenues

Increase sales to existing customers by becoming their 

first and only destination for product information, and 

enable them to expand into new countries and 

product categories.

Improve productivity across the organization

Empower customer service and inside sales to drive 

business instead of answering routine product questions 

and spending time identifying missing or erroneous 

product information in catalogs.

Enhance the customer experience

Simplify access to the right product information 

with easier searches and product comparisons, and 

compelling packaging and visual representation of 

products to convert shoppers into buyers.

CNET Content Solutions (www.cnetcontentsolutions.com), a division of CBS Interactive, is the world’s leading independent source of product information. With detailed content on close to 5 

million technology products in 15 languages, CNET Content Solutions converts shoppers into buyers by providing product information and creating solutions that empower businesses to improve 

their customer experience and bottom line. Customers include CDW, Computacenter, Dabs.com, Dell, Hewlett-Packard, Insight, Microsoft, Of�ceMax, PC World Business, Tech Data, and Yahoo.

CNET Content Solutions, DataSource, ChannelOnline, Intelligent Cross-Sell, and PartnerAccess are trademarks of CBS Interactive Inc. 
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�� �s�� Increase online revenue by becoming 

  the �rst and only destination for detailed 

  product information

�� �s�� Enhance the online experience by 

  empowering your customers to �nd the right 

  products through easier search, product 

  comparisons and related products

�� �s�� Decrease e-commerce costs by outsourcing

  product content creation and maintenance with

  a solution that will scale with your business

“CNET Content Solutions understands our business needs and was 
able to provide solutions focused on reducing operational costs 
and improving our customers’ buying experience.”

Marc Brunel-Walker, EMEA online manager, Dell

Overview

DataSource converts non-standardized product information from multiple sources into consistent content for 

electronic product catalogs. By taking product information from multiple manufacturers, processing it into a 

standard product data model, and storing the standardized data in a structured data repository, DataSource 

delivers the most accurate, complete, and trusted product content solution in the industry. With more than 10 

years of proven expertise and global partnerships with major distributors and industry vendors, DataSource 

has more product information from more vendors and supports more languages than any other provider, and 

quickly delivers it at a lower cost and a greater level of detail than any internal team.

DataSource ™

Powering websites with the most comprehensive product information worldwide

“Partnering with CNET, we have transformed our e-commerce 
capabilities with enhanced content management that allows our 
customers to make informed decisions.”

Jim Cook, Vice President, E-commerce Marketing, Insight

“CNET was definitely the obvious choice for us. We looked closely at three or four 
other players, but nobody else that we identified could give us the breadth and 
depth of products – as well as the multi-lingual and multi-national capability.” 

Mike Beral, E-commerce Program Manager, Computacenter


